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(c) The retailer has a continuing obli-
gation to purchase or otherwise pro-
mote the industry member’s product.

(d) The retailer has a commitment
not to terminate its relationship with
the industry member with respect to
purchase of the industry member’s
products.

(e) The practice involves the industry
member in the day-to-day operations of
the retailer. For example, the industry
member controls the retailer’s deci-
sions on which brand of products to
purchase, the pricing of products, or
the manner in which the products will
be displayed on the retailer’s premises.

(f) The practice is discriminatory in
that it is not offered to all retailers in
the local market on the same terms
without business reasons present to
justify the difference in treatment.
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Subpart A—Scope

§7.1 General.

The regulations in this part relate to
the labeling and advertising of malt
beverages.

§7.2 Territorial extent.

This part applies to the several
States of the United States, the Dis-
trict of Columbia and the Common-
wealth of Puerto Rico.

§7.3 Forms prescribed.

(a) The appropriate TTB officer is au-
thorized to prescribe all forms required
by this part. All of the information



Alcohol and Tobacco Tax and Trade Bureau, Treasury

called for in each form shall be fur-
nished as indicated by the headings on
the form and the instructions on or
pertaining to the form. In addition, in-
formation called for in each form shall
be furnished as required by this part.
The form will be filed in accordance
with the instructions for the form.

(b) Forms prescribed by this part are
available for printing through the TTB
Web site (http:/www.ttb.gov) or by mail-
ing a request to the Alcohol and To-
bacco Tax and Trade Bureau, National
Revenue Center, 550 Main Street, Room
1516, Cincinnati, OH 45202.

[T.D. ATF-92, 46 FR 46912, Sept. 23, 1981, as
amended by T.D. ATF-249, 52 FR 5956, Feb.
27, 1987, T.D. 372, 61 FR 20723, May 8, 1996;
T.D. ATF-425, 66 FR 11891, Mar. 7, 2000; T.D.
TTB-44, 71 FR 16922, Apr. 4, 2006]

§7.4 Related regulations.

The following regulations also relate
to this part:

7 CFR Part 205—National Organic Program

27 CFR Part 1—Basic Permit Requirements
Under the Federal Alcohol Administration
Act, Nonindustrial Use of Distilled Spirits
and Wine, Bulk Sales and Bottling of Dis-
tilled Spirits

27 CFR Part 4—Labeling and Advertising of
Wine

27 CFR Part 5—Labeling and Advertising of
Distilled Spirits

27 CFR Part 13—Labeling Proceedings

27 CFR Part 16—Alcoholic Beverage Health
Warning Statement

27 CFR Part 25—Beer

27 CFR Part 26—Liquors and Articles from
Puerto Rico and the Virgin Islands

27 CFR Part 27—Importation of Distilled
Spirits, Wines, and Beer

27 CFR Part 7T1—Rules of Practice in Permit
Proceedings

[T.D. ATF-483, 67 FR 62858, Oct. 8, 2002, as
amended by T.D. TTB-91, 76 FR 54717, Feb. 1,
2011]

§7.5 Delegations of the Administrator.

Most of the regulatory authorities of
the Administrator contained in this
part are delegated to appropriate TTB
officers. These TTB officers are speci-
fied in TTB Order 1135.7, Delegation of
the Administrator’s Authorities in 27
CFR Part 7, Labeling and Advertising
of Malt Beverages. You may obtain a
copy of this order by accessing the TTB
Web site (http:/www.ttb.gov) or by mail-
ing a request to the Alcohol and To-
bacco Tax and Trade Bureau, National
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§7.10

Revenue Center, 550 Main Street, Room
1516, Cincinnati, OH 45202.

[T.D. TTB-44, 71 FR 16922, Apr. 4, 2006]

Subpart B—Definitions

§7.10 Meaning of terms.

As used in this part, unless the con-
text otherwise requires, terms shall
have the meaning ascribed in this sub-
part.

Act. The Federal Alcohol Administra-
tion Act.

Administrator. The Administrator, Al-
cohol and Tobacco Tax and Trade Bu-
reau, Department of the Treasury,
Washington, DC.

Advertisement. See §7.561 for meaning
of term as used in subpart F of this
part.

Appropriate TTB officer. An officer or
employee of the Alcohol and Tobacco
Tax and Trade Bureau (TTB) author-
ized to perform any functions relating
to the administration or enforcement
of this part by TTB Order 1135.7, Dele-
gation of the Administrator’s Authori-
ties in 27 CFR Part 7, Labeling and Ad-
vertising of Malt Beverages.

Brand label. The label carrying, in
the usual distinctive design, the brand
name of the malt beverage.

Bottler. Any person who places malt
beverages in containers of a capacity of
one gallon or less.

Container. Any can, bottle, barrel,
keg, or other closed receptacle, irre-
spective of size or of the material from
which made, for use for the sale of malt
beverages at retail.

Gallon. A U.S. gallon of 231 cubic
inches of malt beverages at 39.1 °F (4
°C). All other liquid measures used are
subdivisions of the gallon as defined.

Interstate or foreign commerce. Com-
merce between any State and any place
outside thereof, or commerce within
any Territory or the District of Colum-
bia, or between points within the same
State but through any place outside
thereof.

Malt beverage. A beverage made by
the alcoholic fermentation of an infu-
sion or decoction, or combination of
both, in potable brewing water, of
malted barley with hops, or their parts,
or their products, and with or without
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